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INTRODUCTION

Hey, there! Ever browsed a website and thought,
"Wow, this feels like wading through molasses in
January?" Yep, we've all been there. But worry not,
your friendly neighborhood web wizards are here
with 5 game-changing, world-altering, and possibly
life-saving web design tips. Let's get into it, shall we?




i) AN OFFER ABOVE THE FOLD:
Because First Impressions Last

You know that space on your website visitors see without
scrolling? It's the VIP section, the front-row seat, the caviar
of your website. We in the biz call it "above the fold," and
yes, it's a term we borrowed from newspapers—those
papery things your grandpa still reads.

So what goes here? Something snazzy. Something jaw-
dropping. Something that says, "Hey, stick around, we're
pretty awesome." Think of it as your website's elevator
pitch, but without the awkward silence.

Your Mission, Should You Choose to Accept:

@ Aspirational Identity: Make 'em want to be better.
Transform them, Jedi Master style.

@ Solve That Problem: You've got solutions to their carpet-
peeing dog or that embarrassing golf swing. Show it!

@ Clear Tagline: Sum up what you do in a one-liner that
would make a stand-up comedian jealous.

And remember, folks, clarity is king. So, don't bury your
pitch under a mountain of text only a law student could
love.
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3 OBVIOUS CALLS TO ACTION:
It's Like Dating but Easier

Look, your website is a virtual billboard screaming "Hey,
wanna buy some cool stuff?" But unless you make the
next step clear, they'll just awkwardly laugh and walk
away. So, flaunt those "Buy Now" buttons like you're on a
red carpet. Make 'em pop, and put them where eyes
naturally go: top-right, under offers, maybe even attached
to a drone (kidding).

Pointers:

#® Don't Be Shy: Ask them to click. It's the digital equivalent of
holding hands.

#® Have a Backup Plan: A secondary CTA, perhaps? Just don't
go overboard, you're not trying to distract them with a magic
trick.




EJ IMAGES OF SUCCESS:
Don't Just Tell Them, Show Them

Words, schmords. They say a picture's worth a thousand
of them. So, don't skimp on the eye candy. Show happy
people loving your product like they've found the
meaning of life. Let the smiles do the talking and the
wallets do the walking.

What to Remember:

& Happy Faces: Or at least faces that say, "Yeah, | made the
right choice."

& Good Vibes Only: If your photos could talk, they should
say, "Life's better over here."




3 A BITE-SIZED BREAKDOWN
OF YOUR REVENUE STREAMS:
Don’t Make it a Buffet

Ah, the classic conundrum: you've got more offerings
than a kid has excuses for not doing homework. How do
you showcase it without turning your website into a
never-ending buffet? Easy. You sum it up like you're
explaining it to a five-year-old (or a golden retriever).

To Keep in Mind:

¥ Unified Message: Think of it as your brand's theme song.

& Button It Up: Create buttons that lead to separate pages
for each offering. That way, nobody gets lost in the sauce.

——
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E3 VERY FEW WORDS:
The Less, The Better—
Like Tequila Shots

Now, listen. Web users have the attention span of a
goldfish auditioning for 'America's Got Talent." Your
website isn't a novel, it's a billboard zooming by at 80
mph. So, if your point isn't coming across in a tweet's
worth of words, you've probably lost them.

Pro Tips:

+ Be Brief: Try cutting your text by half, like you're making a
movie trailer.

Be Bold: Use bullet points, headlines, and maybe even
interpretive dance (ok, not that last one).
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WRAPPING IT UP

That's it, you web-curious, savvy individual!
Armed with these tips, go forth and make the
digital realm your playground. And if you need a
wingman, remember, we're just a click away.

Want more epic insights?

Dial-a-hero at (520) 891-4413




CONTACT US

You know where to find us. But just in case you don’t:

¢ %, Phone: (520) 891-4413

e % Email: hello@digitalculture.studio
* @) Website: www.digitalculture.studio
* [@) Instagram: @digitalculture.studio

So, what are you waiting for? Slide into our DMs like a pro.
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http://www.digitalculture.studio/

Phew, you made it to the end! As a
reward, here's a virtual high-five
from all of us at DIGITAL CULTURE. §§

Thanks for being awesome!
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